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Heart & Stroke position statement on reducing sugary beverage consumption

Heart & Stroke recommends that governments need to implement a levy on sugary beverages to

discourage consumption and improve the health of people living in Canada.

The sugary beverage industry is one of the largest contributors of sugar in diets of people in
Canada. Sugary beverages are also associated with chronic diseases, including obesity,
hypertension, heart disease, diabetes as well as dental issues. These drinks are particularly
problematic because they contribute to metabolic issues such as high blood sugar and lipid
levels. It is projected that sugary drink consumption in Canada will be responsible for more than
63,000 deaths, 300,000 cases of heart disease, almost 40,000 strokes and directly cost the

Canadian health-care system more than $50 billion.

The World Health Organization has encouraged countries around the world to implement a
sugary drink levy. A multi-prolonged approach is required to curb sugary drink intake and makes

it easier for people in Canada to make healthier choices.

According to research, Heart & Stroke found that approximately 70 per cent of people living in
Canada support a levy on companies that make sugary drinks, provided some of the revenues are

dedicated to supporting healthy living initiatives.

In summary: Levies are known to influence consumer behaviours and steer consumption towards
healthier food and beverage options. It is recommended that levies be used as part of a multi-

prolonged approach to address sugar intake and protect the health among Canadians.

Heart & Stroke has been leading the fight to beat heart disease and stroke for more than 70 years.
With the generous support of our donors, partners, and volunteers, we’re working to save lives

and promote healthy diets and living.
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Section A
1. What is the key issue with which the Foundation is concerned? (One sentence)
The effects of consumption of sugary drinks by people in Canada.
2. Who else is probably concerned about the issue? (5 marks)
Doctors, parents, people with heart problems and diabetes, adolescents and young adults.
3. Who are the Foundation’s stakeholders/audiences? (5 marks)
Provincial ministries of health, hospital associations and health-care institutes.
4. Who would oppose the Foundation on its stand on the issue? (5 marks)
People in Canada living on lower incomes.
5. What would be their opposing view? (One sentence) (5 marks)

People living on lower incomes consume more sugary beverages and they would have to pay

more compared to those living with the highest income.

Section B
1) Who would have an opposing view? Name one “opponent” and state their opposing view.

Body piecers would have an opposing view because each piecer must pass health and safety
training, which includes strict hygiene practices and various safety measures for the client,

before they are even allowed to practice piercing.

2) Identify three elements of good position-statement writing in this statement and two areas

that are missing/could be improved.

Three elements of good position-statement writing:

- The CDA identified both the issue and its position immediately within its opening
statement. It is stated in a very direct manner, therefore there is no room for

misunderstanding by the readers.
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- The CDA’s use of language is very effective as well. It utilizes persuasive language by
listing the negative effects oral jewelry can have on people. This almost allows for a

sense of fear to resonate with the readers.

- The CDA appropriately lists recommendations it has if anyone decides to proceed with

getting oral jewelry despite their concerns.
Two areas that are missing/could be improved:

- The position statement lists what Health Canada had issued regarding the effects of oral
piercings, but they do not really explain what it is they are linking. Even though this
article may support their position, it is not effectively showcased within the position
statement. It also could be refuted since it was something written/created in 1999; since
then, the health and safety of clients have become more of a priority and technology has

also evolved.

- Even though the CDA acknowledges the fact that it may not be able to prevent patients
from getting oral jewelry, it does not state or refute any opposing statements. It does not

talk about how practices may have developed over the years.

3) What is the public relations value of this CDA position statement?

| believe that the PR value presented in this position statement is positive because the CDA is
stating its position to benefit of the public’s health, but it also recognizes the fact that it
cannot stop anyone from making this choice by offering recommendations to be as safe as

possible.

Section C

Audiences:
- Humber students
- Humber staff
- Nearby businesses and restaurants
- Chartwells (Humber food services)

- People who live nearby
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Position Statement:
Canadian Dermatology Association Position Statement Safe and Effective Way to Maintain
Adequate Levels of Vitamin D
- The formatting of this position statement is very clear and easy to read. Each section is
separated from one another, therefore there will be no confusion by any of the readers.
- The language used is both persuasive yet simple. This allows for audiences who are not
in the food industry to understand our position.
- By having a summary at the end of the position statement is reinforces the stance Humber

has on healthy food options.



